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E ift our
hearts as

a nation, George
W. Bush. Stand

as tall as your
tather who, on

his Inauguration Day, defined the use
of our vast power and privilege. On
January 20, 1989 the elder George
Bush prayed his own prayer as our
Servant Leader. It was a brief and
noble utterance to God and concluded:
“Write on our hearts these words:

‘Use power to help people,” For we are
given power not to advance our own
purposes, nor to make a great show

in the world, nor a name. There is

but one just use of power, and it is to
serve people, Help us remember, Lord.
Amen.”

Now, in your time as President, help
us to remember. Remind us of the his-
toric folly of France after World War 1,
and lead us in refusing the temptation
to repeat it. In the 1930’s France spent
scarce millions to build the Maginot
Line — a lavish border defense system

Make us proud, Mr. President!

—by Bennetl Jones Sims

of interconnecting massive gun
emplacements against the day when
German tanks might mount another
hostile invasion. Sure enough, in May
1940 the dreaded invasion came, but
Hitler sent his panzer divisions on
end-runs through Belgium,

Mr, President, turn your policy
against the folly of a 860 billion down
payment on a *Maginot Line in the
Sky" — multiple billions that would
stuff the already stuffed pockets of the
ultra-rich who pull the levers of power
in the military-
industrial com-
plex. Help your
counselors in the
White House and the decision-makers
in Congress to remember the recent
painful American experience of end-
runs around the CIA and the FBI and
our $276 hillion a year “overkill”
Pentagon. Sneak terrorist attacks have
(a) pulverized the Federal building
in Oklahoma City killing hundreds,
(b) crippled the World Trade Center
in New York City and (c) sent the

Leadership Between the Spaces

—by Jim Emrich

‘... We want a guide who only bas
at heart our getting lost! This is

the ground on which the greatest
religious traditions of the world
have always stood. The tradition
built around the ministry of Jesus
of Nazareth, the one in which 1
grew up and which has the greatest
symbolic meaning to me now, seems
especially empbatic on this point.
Jesus seemed only fo bave at heart
our getting lost; be was concerned
with what must be taken away
rather than what was gained.”

So wrole Robert
Greenleaf in 1963,
six years before he
authored his seminal
article on Servant
Leadership. In my
heart, 1 know that Bob
spoke a deep truth. A
recent business assign-
ment showed me again
that Servant Leadership is also about
getting lost, laying aside the conven-
tional wisdom as a guide to how we
should be and act in the world.

Jim Emrich

Use power

to /‘ie[p people.

refueling American destroyer USS Cole
home atop a rescuing vessel before
it sank ignominiously in a foreign
port. Clearly the most sinister threat
10 our national security comes not
from missiles lofted from afar but
from within our own porous borders.
You, sir, are to be commended
for insisting on a thorough review of
military spending in terms of updated
global realities. Surely you see the vivid
reality that our enemies have no need
to squander their limited resources on
the monstrously expensive tech-
nology to fire guided
missiles across the
oceans. They have
already proven the cheap and deadly
usefulness of suicidal partisans in
small boats, explosion-loaded vehicles
and internal spies in our military
bureaucracy. I am not arguing for
a bargain-basement military, only
cautioning against additional paranoid
Pentagon bloat. T served as a line
officer on destroyers in WWII, and
relished the Navy, But how can our

continued on page 4

Getting lost
in a banking system.
Several years ago, one of my
clients, a large banking system
with a national market, decided
that it wanted to take consumer
bhanking seriously. Senior
management wanted to develop
a new strategy for identifying
customer needs and delivering
timely cost effective products to serve
those needs, and they wanted this
strategy and the required implementa-
tion steps developed now. Thus, we
continued on page 5






